
 

 

PRESS RELEASE  

  

AI: Game Changer in the Media and Film Sector? 

Experts Discuss Chances and Risks of Artificial 

Intelligence at St. Pölten UAS’ c-tv Conference 

 
Will AI replace traditional career paths? Does it restrict creative freedoms, 

or does it promote innovation and creativity? The media and film industry 

discussed these questions at the 15th edition of the c-tv Conference of the 

St. Pölten UAS. 

 

St. Pölten, 10/06/2024 – New technologies such as AI and the integration of 

cloud-based working methods are revolutionising the production and the 

collaboration in teams in the media and film sector. At the same time, this 

transition is also characterised by a cultural change and a rethinking of working 

conditions. 

 

AI as Game Changer 

“Generative AI in particular is a driver of this change”, says Rosa von Suess, 

conference head and Academic Director of the study programme Media 

Technology at the St. Pölten UAS. She was invited on stage by presenter Doris 

Priesching, author and editor of “Der Standard”, and by an AI-generated 

“colleague” whose performance could hardly be distinguished from that of a real 

person – to give but one example of what is already possible with AI. Yet there is 

so much more: “A study of 160 AI applications has demonstrated that AI can 

already write scripts and news texts as well as generate short videos entirely on 

its own – including music. Voices are cloned, and localisations such as the 

automated generation of subtitles are applied”, explains von Suess. 

 

Room for Improvement and Potential for Future Players 

Renowned experts from the media and film industry all agree that artificial 

intelligence will strongly influence the media and film industry yet. What is 

important in this context is that we learn how to professionally handle the 

technology. This is where the experts see room for improvement and potential for 

future players in the media and film sector. 

 

“One the one hand, the young generation of media producers have to familiarise 

themselves with AI solutions in order to remain fit for the future. On the other 

hand, they have to identify areas where creativity is particularly important”, 

emphasises Philipp Eibl, head of the group for Media Production Software at the 
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Fraunhofer Institute for Integrated Circuits. In the project “Post-pro Cloud“, he and 

his team develop AI tools for a cloud-based localisation assistant. In connection 

with the film mastering software easyDCP also developed by this group, the idea 

is to gradually evaluate and harness solutions for accessibility, transcription, and 

translation. 

 

Various degree programmes in the field of media at the St. Pölten UAS deal with 

diverse aspects of AI and train students to become professionals with 

comprehensive know-how. “For our Media Technology students in particular, the 

use of AI is indispensable and an important expertise for their future”, says Rosa 

von Suess, Academic Director of this programme. 

 

Field of Tension between AI & Society 

Matthias Hornschuh regards the technological developments critically in terms of 

their implications for creative processes in culture and media. The composer and 

spokesman of creative minds in the “Initiative Urheberrecht”, which addresses the 

societal and media impact of artificial intelligence, urgently warns of the 

implications of unregulated AI for art and society. “I am not against AI; what I ask 

for is not a driving ban but rather a set of traffic rules, as it were. We need 

regulations that impose limits on what AI is allowed to do. The gap between 

political control and technological advance is becoming uncontrollably wide, and 

we should not put up with that.” 

 

Otherwise, Hornschuh believes, we run the risk of tipping the balance in the 

ecosystem of our creative industry. “Cultural work is professional, paid work that 

people do to make a living. If, for example, sound studios can no longer be 

maintained, then those that supply these studios can no longer survive, either.” 

According to him, we must not forget that artificial intelligence essentially means 

autocomplete systems – or in other words, statistics machines. “They can assist 

us, yes, but we are the creative ones”, says Hornschuh, providing further food for 

thought: “Maybe we will need something like a fairtrade seal for human-made 

cultural goods.” But what can society do right now to send a signal here? “The big 

players use all our data and works in order to train their models. We have to 

decide whether, when, and under what conditions we let them have our 

information.” 

 

Change in Crews 

However, it is not only AI that is changing the media and film industry – rather, a 

cultural change and rethinking in terms of working conditions are likewise under 

way. “We have come a long way – a lot of preventive work and raising of 

awareness have been achieved under the keywork ‘me too’ in the past few years 

– but we have yet to reach our goal”, stresses Claudia Wohlgenannt, film 

producer, member of the board of the Akademie des Österreichischen Films, and 

member of the representation of the film and music industry in the Chamber of 



Commerce of Vienna. The 60-hour working week in particular continues to be a 

big problem and contributes to the fact that people tend to leave the industry 

when they start a family. “Shared jobs could be an unbureaucratic solution to this 

problem. For example, two make-up artists could decide to bear their working 

hours and workload together”, Claudia Wohlgenannt is convinced. 

 

Recording of the Conference 

The conference was recorded by the team of c-tv consisting of students and 

lecturers of the study programme Media Technology. The event was streamed 

live via “Der Standard”, and a recording is available on the conference website at 

https://ctvkonferenz.fhstp.ac.at. 
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About the St. Pölten University of Applied Sciences 

The St. Pölten UAS is a provider of performance-oriented higher education with a strong practical 

relevance in the areas of Media, Communications, Management, Digital Technologies, Computer 

Science, Security, Rail Technology, Health Sciences, and Social Sciences. Today the university 

offers approximately 4,000 students a future-oriented education in six departments with 26 study 

programmes and numerous continuing education programmes, always cultivating close ties 

between teaching and research. As a European University, the St. Pölten UAS manages the 

European university alliance E³UDRES² (Engaged – European – Entrepreneurial University as 

Driver for European Smart and Sustainable Regions) and works on the development of smart and 

sustainable regions together with partner universities in nine countries. 
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